Sponsorship Levels for the Georgetown to Idaho Springs Half Marathon
Legacy – been with the race for over 10 years and $2,000 or more
t-shirts
stadium banners 2 times 3 by 8 feet in size
event promotional poster – invite runners to self print poster and place in workplace
newsletter – coupon and  write up – all opted in 7000
website scroll on every page – featured marquee on event site www.gtishalf.org
goodie bag insert 
tent in the finish line area – everyone comes to the expo 
Packet pick up expo – week before at -- sell retain at the expo
Banner on Registration site
Gold - $1500 or more
t-shirts
stadium banners 1 times 3 by 8 feet in size – two weeks prior (40,000 Vehicles per day)
event promotional poster – invite runners to self print poster and place in workplace
newsletter – coupon – all opted in 7000
website scroll on every page – featured marquee on event site www.gtishalf.org
goodie bag insert 
tent in the finish line area
Packet pick up expo – week before at -- sell retain at the expo
Up logos to Registration site
Miner – Small business looking to grow via the running community
t-shirts
stadium banners only on race day
event promotional poster – invite runners to self print poster and place in workplace
newsletter – link – all opted in 7000
website scroll on every page – featured marquee on event site www.gtishalf.org
goodie bag insert 
tent in the finish line area
Packet pick up expo – week before at -- sell retain at the expo
Footer block on registration site with no link  
Merchant – trade of goods for being a sponsor
t-shirts
stadium banners only on race day
newsletter – link – all opted in 7000
website scroll on every page – featured marquee on event site www.gtishalf.org
goodie bag insert 
tent in the finish line area
Packet pick up expo – week before at -- sell retain at the expo

